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NASHVILLE IMPLEMENTS NEW TAXI DRIVER 

TRAINING PROGRAM
$15,000 Nissan Foundation Grant Kick Starts Program

NASHVILLE, Tenn. –- The Nashville Convention & Visitors Bureau (NCVB) along with the Tennessee Foreign Language Institute and the Metro Transportation and Licensing Commission today announced a new taxi driver training program titled Taxi Pro Hospitality Training Program (Taxi Pro).

“Often taxi drivers are some of the first people visitors to Nashville encounter, therefore it’s critically important that they are hospitable and knowledgeable,” said Butch Spyridon, president of the NCVB. “This course is another way we are working to improve the visitor experience in Music City.”

The three-day Taxi Pro course will educate all newly licensed taxi drivers in Metro Nashville in the areas of customer service, cultural etiquette, map reading and taxi driving regulations. The training was developed to promote a positive image of Nashville to both visitors and residents while also building an understanding and tolerance of different cultures among the taxi driver population.    
Taxi Pro expects to train approximately 200 drivers in its inaugural year, with the first class taking place this week. A $15,000 grant from the Nissan Foundation is providing much-needed financial support for this collaborative effort. 

The hospitality industry currently brings in 11 million visitors and $4 billion in new revenue to the city annually, and continues to be a major economic development driver, outpacing the industry statewide and serving as the second largest industry in the city. 

The mission of the Nashville Convention & Visitors Bureau is to maximize the economic contribution of the convention and tourism industry to the community by developing and marketing Nashville as a premier destination.
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